FIRST NATIONAL PICTURES, Inc. 


MUSICAL SYNOPSIS 


& : : 
“THE PAINTED ANGEL” 


Compiled by JAMES C. BRADFORD 


“ONLY THE GIRL” 


“HELP YOURSELF TO MY LOVE” 
“EVERYBODY’S DARLING” 


No. MIN (T)ITLE OR (D)ESCRIPTION 
MUSICAL PROGRAMME 


At Screening 


T. Prologue 


4/4 


4|4 


NOTE. Violin solo predominate. 


D. Rodeo opens curtains.............. 4\4 
ae Se 4/4 
D. Three characters enter............ 2\4 
D. Rodeo starts song.................... 4/4 
D. Brood recognizes Oldfield........ 4\4 
T. Why Mamie Hudler................ 2\4 
D. Musician appears and plays on 


. Rodeo appears as bride............ 4/4 

I just wanted to see you.......... 2\4 
. Brood is right Honey.............. 4/4 
- Folks I’ve just put over............ 4|4 
. Brood come here...................... 4/4 
. Friends enter dressing room... 4/4 


small trombone 6|8 


Sha, ak Diente ee een Or 44 
1.5 aoeyrt see why... ua: 2\4 
T. 2 Caeaht Yh. occ 34 
T. Tommy should not have.......... 4\4 
T. Oh Hello Mr. Oldfield............ 3\4 
D. Brood looks at violin in window 3/4 
Tei SD Ba 4.4 
T. You don’t need me.................. 4\4 
T. Our next number will be........ 4\4 
D. Rodeo makes exit .................... 3|4 
D. Spanish Dancets start.............. a 
D. Chorus appeats ...................... 2\4 
D 
T. 
T 
T 
5 
D 


TEMPO 


Moderato 


Moderato 


Moderato Dance........ 


NOTE. Catch pistol shot. 


Dance Tempo .. ......... 
Allegro Galop .......... 
Moderato 
Allegro Agitato 
Allegretto 


Andantino 


Moderato 
Scherzando ................ 


Agitato 
Moderato 
Allegretto 
Andantino 
Moderato 


Moderato .................. 
Moderato 
Tempo di Valse.......... 
Valse Espagnole ........ 
Allegro Giusto 


a eee eres eseesecece 


Moderato Jazz 
Andantino 


eee erveeee 


i ee ey 


Espressivo 
Moderato 


Espressivo 
Moderato 


THE END. 


The timing is based on a speed of 90 feet per minute. 
All selections may be procured from the Cameo Music Co., 315 West 47th St., N. Y. C. 


*Music played and sung in the SOUND version. 


M. K. JEROME 


SELECTIONS 


*Only The Girl—Jerome (Piantadosi) 
*Everybody’s Darling—Jerome 
(Piantadosi) 


*Help Yourself To My Love—Jerome 
(Piantadosi) 


*Only The Girl—Jerome (Piantadosi) 

Zip-Frey (Robbins) 

*Help Yourself To My Love—Jerome 
(Piantadosi) 

Dramatic Allegro—Savino (Schirmer) 

Chatter—Kahn (Sonnemann) 


Langey’s Flower Song—Kempinski 
(Belwin) 


Home Sweet Home Burlesque—Sanders 
(Fischer) 

Scherzando Hurry—Frey (Robbins) 

Adventure D’Amour—Bradford 
(Robbins) 

Romance—Rubinstein (Schirmer) 

Air De Ballet—Herbert (Schirmer) 

The Swan—Saint Saens (Fischer) 

*Only The Girl—Jerome (Piantadosi) 

*Everybody’s Darling—Jerome 
(Piantadosi) 

*Help Yourself To My Love—Jerome 
(Piantadosi) 

Allies—Herbert (Witmark) 

Espana—Waltdeufel (Fischer) 

Somebody—Little (Robbins) 

*Help Yourself To My Love—Jerome 
(Piantadosi) 

Amour Discret—Bradford (Fox) 

*Everybody’s Darling—Jerome 
(Piantadosi) 

Carmencita Shea—Densmore (Schirmer) 

*Everybody’s Darling—Jerome 
(Piantadosi) 

*Only The Girl—Jerome (Piantadosi) 


On This Page: Clever Exploitation Ideas; Theme 
Song Suggestions; Ballyhoos; Contests; Tie-ups! 


that have a 
with certain 


stills 
value 
commodities or dealers are a real 


Production 
direct tieup 


asset in your campaign. The fol- 
lowing stills from the regular press 
set on “The Painted Angel” can be 
brought into play to great advantage 
with the stores in question. 

Hairdressing parlors or dealers in 
articles for the care of the hair— 
Still 178-8. 

Dealers who specialize in bridal 
outfits—Still 178-L-48. Both of 
above are from the regular star set 
on this production. 


Street 
Bally 


Here are two suggestions for 
street bally which are always effec- 
tive if they possess a direct tieup 
with the picture in question. The 
first idea is a gaily decorated truck, 
festooned with colored streamers, 
balloons and other typical night-club 
adornments. Put a small jazz or- 
chestra on same and cover the 
principal sections of town during 
the busiest hours. Banner sides of 
truck with following copy. 

“JOIN ‘THE PAINTED ANGEL’ 

AT THE HOTTEST NIGHT 

CLUB IN TOWN. BILLIE 

DOVE, BESIDES SINGING 

AND DANCING FOR YOU, 

WILL HAND YOU A LOT OF 

OTHER BIG SURPRISES AT 

THE STRAND.” = 

The second idea is a more eco- 
nomical bally but has a genuine 
selling value. At no great expense, 
your local costumer can make up 
a fac-simile of the ‘Night-club cow- 
gir’ costume as depicted in the 
Billie Dove star still No. L-48. Hire 
an attractive girl, attire her in this 
outfit and send her out upon a nifty 
pony using typical western saddle 
and bridle. Banner on saddle cloth 
should read—“LET BILLIE DOVE 
SHOW YOU REAL NIGHT LIFE 
IN “THE PAINTED ANGEL” AT 
THE STRAND.” 


Night Club 


Stage Show 


So entirely in keeping with the 
locales and action of the picture is 
the Night Club atmosphere, there 
is presented legitimate reason for 
sponsoring a Gala Night Club Per- 
formance. If your stage-room allows, 
dress the same in typical night club 
environment with tables and chairs 
ranged about an open space to give 
floor show. Use your regular or- 
chestra for cabaret jazz band or 
induce some amateur orchestra to 
take part. Make this a sort of 
opportunity night and invite com- 
petitors to enter contest for prizes, 
putting over any sort of entertain- 
ment feature that typifies the usual 
night-club. Singing, dancing and 
musical turns of all kinds should be 
solicited whether singles, teams, 
trios, quartettes or whole choruses 
and ensembles. 


Invite people from the audience 
to sit on the stage as patronage at- 
mosphere and for master of cere- 
monies, either act in this capacity 
yourself or engage some clever 
person to handle the show from the 
stage. A better and smoother run- 
ning show will result, if, after your 
applications are all in, you hold an 
audition after the show some night 
in your theatre and determine who 
among the entries are worthy of an 
appearance and to arrange some sort 
of a set schedule for the act itself. 
This will also give your orchestra 
a chance to run over the different 
contestant’s -music in advance. 
Herald this event through every 
medium at your command and pub- 
lish application coupons in your 
newspaper, on which are printed in- 
structions when and where to appear 
for audition. The judges of the 
‘Night-Club’ acts will of course be 
your audience. 


Put Over 
Surprise Show 


“The Painted Angel” is so far removed from the 
theme or scope of any production in which Billie Dove 
has ever appeared, and the character of “Rodeo West” 
so utterly different from any part ever essayed by this 
popular star, that you are justified in putting over a 
“Surprise Attraction” campaign. To effectively carry 
out this idea refrain from advertising or billing either 
star or name of picture. This must be kept an absolute 
secret from your public. Nevertheless put forward the 
biggest campaign to date playing up the following— 
America’s most beautiful star in her greatest production. 
A star who enacts a role which her fans would never 
dream she would even attempt. A role where she sings, 
talks and dances and is the center of one of the most 
spectacular thrill romances ever presented on the screen. 
Play up the highlights of the story and production and 
tell them that “The darling of the night-clubs forced 
to go on from one high life resort to another because 
the Broadway playboy, the capitalist, the rulers of the 
underworld and her fellow artists loved, fought and 


Helbros Watch 


Tieup 


killed to gain her affection.” 


Newspaper 
Contest 


We have ealled attention many 
times to the big national tieup with 
Helbros Watch Company. They have 
made up a beautiful BILLIE DOVE 
MODEL wrist-watch that is in 
great demand from coast to coast. 
There is a Helbros dealer in prac- 
tically every town and you have an 
opportunity to put over a corking 
exploitation feature in connection 
with this tieup. Write to Mr. 
Samuel J. Baril, Helbros Watch Com- 
pany, 48 West 48th Street, New York 
and he will put you in touch with 
their dealer in your territory. Full 
campaign material will also be mail- 
ed you and a proposition outlined 
whereby you can cash in ot a live 
wire cooperative stunt. 


Teaser 
Stunt 


Here is a stunt that ties in per- 
fectly with the picture and is bound 
to ereate widespread good-natured 
comment. Copy is furnished here 
for eard to be enclosed in plain 
envelope. pearing the--folowmuge—— | === ee 
PASS THE NEWS ALONG TO 
THE ‘REGULARS’ YOU CAN 
TRUST. Get a number of young 
men to pass these out quietly and 
mysteriously wherever crowds con- 
gregate. The enclosed ecard copy 
should read—“‘AT THE PRESENT 
THEATRE LOCATION 
A RED HOT NIGHT CLUB WILL 
OPEN ITS DOORS. ‘RODEO’ 
WEST AND HER SIZZLING EN- 
TERTAINERS WILL BE ON 
HAND. REFRESHMENTS? YES 
SIR, ANYTHING YOU WANT IF 
PROPER INTRODUCTIONS ARE 
IN ORDER. NUF SED! DON’T 
FORGET GRAND OPENING (pic- 
ture date.) 

This same copy ean be used for 
teaser billing as well. It is bound 
to create a stir if plenty of one and 
half sheet snipes, tack and window 
ecards are given wide distribution. 


Cutouts 


Two of the posters on “The 
Painted Angel” in particular, offer 
opportunity for striking cutouts. 


They reveal the NEW Billie Dove 
most admirably and will prove real 
attention arresting units wherever 
employed. The 24 sheet furnishes a 
half length figure of Billie Dove in 
the attire of a night-club queen and 
is made to order for your marquee 
or over entrance. Three sheet A 
offers a similar figure of dimensions 
suitable for lobby display and win- 
dow trims. The latter cutout can 
also be used to great advantage for 


shadow-box ‘by having your sign 
artist create a night-club- back- 
ground. 


Night club life predominates in 
this production, where the resorts 
for both the classes and masses are 
depicted. The festivities, entertain- 
ment, and the patrons themselves 
are typical of similar night-clubs to 
be found everywhere. Inform your 
public of this fact through the 
columns of your newspaper and 
invite the readers to give his or her 
reason for the growing popularity of 
Night Clubs and if in their opinion 
they are here to stay. If yours is 
a situation where there happens to 
be no recognized night-elub life, 
let the readers voice their opinion if 
such an enterprise would prove 
popular and state their reasons why 
or why not. 


For the best letters each day 
during period of contest, award 
prizes to “The Painted Angel” 


where they will see more night life 
crowded into an evening’s entertain- 
ment than they have ever experi- 
enced on the screen or real life. 


ae in 
Your Lobby 


Nothing attracts alicatian <a 
much as good music. If you 
haven’t a loud speaking device in 
yiur lobby or over your marquee, 
get one installed NOW. They are 
comparatively cheap and are little 
trouble to operate. You can get one 
that will play twelve records with- 
out having to bother with it. The 
turntable should be placed in the 
office. Play the theme song over 
the loudspeaker and watch how 
much attention it attracts. It is 
probably the most effective ex- 
ploitation you can get for the 
money. Put it behind a 24-sheet 
cut-out of Billie Dove. 


5 Big Theme Song 
Hits 


Published and Copyrighted by 
GEO. and ARTHUR 
PIANTADOSI, INC. 
Strand Theatre Bldg. 
47th Street and Broadway 
New York City 


BRANCH OFFICES 


BOSTON Bill Moran 
280 Tremont St. 
CHICAGO Walter Donovan 


602 Woods Theatre Bldg. 

St. LOUIS Phil Funkhouser 
401 Ambassador Theatre Bldg. 
PHILADELPHIA Charles Borrelli 
1637 Passeyunk Ave. 
SEATTLE Charles Keating 
2012 E. Lynn 
DETROIT Ned Nicholson 
9803 Chenlot St. 
PITTSBURGH Billy Sidney 
Hotel Henry 
LOS ANGELES Billy Hall 
8854 Rosewood Ave. 


CLEVELAND Jack Osterfelt 
Hotel Winton 


The Beautiful Two-Color Song Cover 


ONLY THE GIRL 


5—_BIG THEME SONG HITS—5 


“HELP YOURSELF TO MY LOVE” 
“ONLY THE GIRL” 
“EVERYBODY’S DARLING” 

“A BRIDE WITHOUT A GROOM” 
“THAT THING” 


Lyrics by Herman Ruby 


Music by M. K. Jerome 


Published by 


GEO. & ARTHUR PIANTADOSI, INC. 
1571 Broadway (Strand Theatre Bldg.) 
New York 


Get Behind Theme Songs 


This production has been generously endowed with genuine 
theme song hit numbers, the extreme popularity of which is al- 
ready evident wherever the latest music is played or sung. These 
lilting, tuneful numbers from that home of hits, GEO. & ARTHUR 
PIANTADOSI, INC., are “Help Yourself To My Love,” “Only The 
Girl,” “Everybody’s Darling,” “A Bride Without A Groom” and “That 


Thing.” 


Those writers of hit numbers exclusively Herman Ruby and 


M. K. Jerome are responsible for the words and musie¢ of these lilting 


theme songs. 


Some of these numbers are sung by Billie Dove in the produc- 
tion, so play up this fact for all it is worth. The covers of these 
songs are printed in beautiful color and half-tone and emblazoned 
with an unusually attractive Billie Dove pose and each carries the 


title of the picture, “The Painted Angel.” 


Title pages and window 


streamers are available to exhibitors for use in lobby, window trim 
and counter display. Ask your nearest PIANTADOSI representative 


for these accessories and other helpful exploitation aids. 


Ad- 


dresses of PIANTADOSI agents are printed on this page. 


Canvass your local music shops and chain stores handling sheet 
music and secure their cooperation for window displays and the 


featuring and plugging of these numbers. 
stations, local.dance orchestras, cabarets and hotels. 


Go after your radio 
See that they 


introduce these numbers in their programs with announcement that 
they are theme songs from “The Painted Angel” at your theatre. 
Wherever possible induce the vocalists employed at these places 
to put over one or more of the songs. Also have your own orchestra 
or organist feature same in advance of play date. 


The night club atmosphere is 
obviously the decorative scheme to 
accentuate in your lobby. Every- 
thing that smacks of high-stepping 
night-life has its place here. Festoon 
your ceiling with gay colored 
streamers, hang clusters of balloons 
and suspend all sorts of night-club 
favors such as paper hats, noise- 
makers and novelty dolls. Let all 
your frames and art-panels feature 
the night life background, with 
cabaret girls in abbreviated attire, 
hoofers, and jazz orchestras sug- 
gested, at least in outline. In the 
regular press still sets there are 
plenty of photos, depicting the 
night-club sequences. Play these up 
and by all means get your message 
over that Billie Dove plays ‘Rodeo,’ 
a queen of the night-clubs and that 
she sings and dances. 


Phonograph and 
Radio Stores 


Phonograph and radio stores are 
good prospects for a window dis- 
play on “The Painted Angel.” Cut- 
outs and stills of Billie Dove to- 
gether with copies of the song will 
make an attractive window. Ask 
your local dealers about it. 


Vitaphone 


Accessories 


Available at your local exchange 
are many Vitaphone accessories 
that will help you cash in on the 
million dollar Vitaphone advertis- 
ing campaign. Free trade mark 
cuts and mats; Vitaphone slug 
cuts; Vitaphone paper and a free 
Vitaphone 24-sheet are on _ hand. 
Ask your accessory manager. 
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BILLIE DOVE 


in 
“THE PAINTED ANGEL” 


RELEASE No. 587 
With EDMUND LOWE, CISSY FITSGERALD and NORMAN SELBY. 
100% TALKING - SINGING - DANCING 
Presented by First National Pictures, Inc. 
Directed by Millard Webb. A First National and Vitaphone Picture. 


The Story 


MAMIE HUDLER is an entertainer in a New Orleans cafe. A banker 
and a gangster fought over her and she left town. Her next job was 
in Havana, where a planter fought the whole navy for her, and she 
moved on to San Francisco. Here an oil man, named Oldfield, fell in 
love with her, and when she refused him, tried to kill her. Her violinist, 
Brood, leaped in front of Mamie and took the bullet in his arm, but 
saved her life. Mamie’s quick thinking saved Oldfield from arrest. 
Brood is permanently disabled, so he can no longer play the violin. 

Mamie changes her name to Rodeo West and goes to New York 
where she becomes the queen of the night clubs. Brood is her manager, 
and sees that she saves her money. He also protects her from her 
grafting family, Pa and Ma Hudler, her brother Jule and his wife. 
Many rows result from Brood’s efforts to prevent their spending all 
of Rodeo’s earnings. 

After a terrific battle with the family, Brood threatened to leave, 
but Rodeo persuaded him to stay. In the night club one night Oldfield 
makes his appearance. He has struck oil and is worth millions. Brood 
goes for his gun, but Rodeo has him put it back. She warms up to 
Oldfield to play him. 

Oldfield forces his way into Rodeo’s dressing room one night. 
Brood watches him, and is ready to shoot when Oldfield suddenly 
proposes marriage, whereupon Brood backs out of the room, neither 
Rodeo nor Oldfield having seen him. 

Brood then gets his briefcase and is leaving the cafe as Rodeo goes 
on for a bridal number, all decked out in bridal costume. She runs 
to Brood and kisses him in the presence of Oldfield and her guests, 
then announces it will be a “real’’ bridal number. Oldfield congratulates 
Brood and Ma Hudler faints, as the orchestra plays the wedding march 
and the entire company celebrates, ; 


The Cast 


Rodeo West... Billie Dove 
DBiOOe co ene Edmund Lowe 
-George MacFarlane 
Ma Hudler................. cy Fitzgerald 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


